
Sampling of Assessment Activities: Highlights (Non-Academic Areas) 

Division / Department: UDC-CC Office of Student Achievement 

 
Office/Service Unit 

Goal/Outcome 
Alignment to 
Strategic Plan 

AY Key Findings Actions Taken 

Career Services 
 

Implementation of 
New Technology 
for the Career 
Services 
Department 

Goal 1, Objective 
3 
 
 

2015 Current practices inventory 
revealed that no alternatives to 
face-to-face services were 
available. 

 
 

Implemented Skype Advisement for career 
coaching and counseling (34 sessions to date) 
 
Established Wynbi Career/Alumni Database to 
match students into internship/employment 
sites (100 followers to date.  5% of students 
have downloaded app.) 
 
Rolled out Snag-a-Job job app to apply for 
part-time jobs, watch video tutorials, schedule 
appointments on Grades first, and receive 
push notifications about upcoming career 
events (100 followers to date ) 
 

Career Services Increase student 
engagement with 
the Career Services 
Department. 
 
 
Develop a pipeline 
for 
students/alumni to 
engage with 
employers. 

Goal 1, Objective 
3 

 
Goal 3,  Objective 

2 
 
 

 

2015 
 
 
 
 
 
 
 
 
 
 
 
 

 

 Attendance rates at 
sponsored events:  average 
of 25 per event. 

 Tallies of student contacts 

 Analysis and counts of 
outreach events (20 within  
9 months) 

  
 
 
 
 

 Create a “Dress for Success Rack” to 
provide students with interview attire 
options for next intern/employment 
interviews.   To date, 46 shoppers. 

 Establish monthly sessions with 
industry professionals/employers and 
students 

 Create and administer student surveys 

 Create and administer employer 
surveys 

 Create and sponsor a Part-Time Job 
Fair (planned for 2/1/16 

 Create and sponsor Spring Fair (spring 
2016) 

 Establish monthly sessions with 
industry professionals / employers and 
students 



Student 
Success 

Provide Optimal 
Customer Service 
to provide efficient 
and service.  

Goal 1, Objective 
3 

2015-16 Conducted a student survey of 
advising services for November 
2015 (126 responses from 1100 
surveys distributed to continuing 
students) found that 91% "agreed" 
or "strongly agreed" that advisors 
were helpful and professional. 

Will continue with current advising policies 
and procedures although additional 
technology will be requested to better serve 
student needs during advising sessions and 
increase future survey response rates. 

Student 
Success 

Provide Optimal 
Customer Service 
to provide efficient 
and service.  

Goal 1, Objective 
2 

2014-15 Conducted an assessment of all 
AA/AS/AAS to BA/BS/BBA 
pathways and discovered multiple 
misalignments hampering smooth 
student transitions into bachelor 
programs. 

Provided degree maps to Community College 
academic departments and University-Wide 
Transition Committee to address pathway 
inconsistencies; incorporated degree maps 
into academic advising planning to help 
students avert transition difficulties. 

Student 
Success 

Enhance Academic 
Advising Modalities 
ensuring the 
implementation of 
creative and 
unique advising 
strategies. 

Goal 1, Objective 
3 

2013-2015 Assessed effectiveness of 
classroom visits to First Year 
Seminar in efforts to promote early 
advising and registration. 
 
2014:  14.5% increase in 
advisement compared to  
comparable periods  in 2013 
 
2015:  5% increase over 
comparable periods in 2014 
 

Planned continuing of in-class visits for 2016. 
 

Student 
Success 

Increase Retention 
through creative 
and innovative 
methods to ensure 
student are 
engaged.  

Goal 1, Objective 
3 

2015-2016 Assessed the retention 
effectiveness of our Summer 2015 
First Year Seminar Pilot.  
Preliminary results do not show a 
significant increase in retention 
versus regular FTIC population. 

Will drill deeper on preliminary results to see 
what factors are common for non-returning 
students.  Will use these results to modify 
program for Summer 2016. 

Student 
Activities  

To better improve 
information 
communication 
between students 
and departments in 
regards to events, 
programs, 
workshops and 

Goal #2, 
Objective #3 
 

14-15 
15-16 

A Middle States Standards UDC-CC 
Student Questionnaire Satisfaction 
Survey was administered to 293 
students in 2014.  
 
72 percent of the 293 students felt 
as if UDC-CC communicates 
effectively.  

The results of the assessment prompted a 
town hall meeting which was held March 24th 
and 25th, 2014.  
 
Faculty was also instructed to discuss the 
results of the standards for the first ten 
minutes of class.  
 



other affair 
happening at 801 
and Van Ness. 

 
45% of students felt UDC-CC 
includes them in decision-making, 
while 50% of students believe the 
University does not.  
 
 

Increased email and face to face outreach, in 
addition to using social media to better 
communicate with students.   
 
A Community College representative was 
appointed to attend university-wide 
committee meetings so the campus can be 
kept abreast of happenings at Van Ness.  
 

Student 
Activities 

To get a better 
understanding of 
what students 
want from 
administration. 

Goal #1, 
Objective #3  
 
Goal #2, 
Objective #3 
 

 More than half the amount of 
students who took the assessment 
felt the UDC-CC administration has 
acted in the best interests of the 
community it serves. 55% 
answered “yes” in regards to the 
administration actively acting in the 
best interests of the community, 
while 42% of students answered 
“no”.  
 

A town hall meeting was held to address what 
students want from administration.  
 
Continued to get face to face feedback from 
students throughout the school year. 
 
Started implementing surveys to be taken 
after programs and events are held.    

Student 
Activities 

Provide more 
programming and 
events for students 
in addition to 
getting them 
involved on their 
campus. Also, 
allocating the 
$140,000 student 
fee to various 
clubs, 
organizations and 
campus activities 
to ensure programs 
are being executed.  

Goal #1, 
Objective #3  
 
Goal #3, 
Objective #1  
 
Goal #4 Objective 
#1  
 

 75 percent of students believe that 
the UDC system provides enough 
activities to all its students.  
 
50 percent of students believe that 
UDC-CC is effectively managing 
resources for the student body. 46 
percent of students do not believe 
UDC-CC is effectively managing 
resources.  
 
 

Continue to provide adequate programming to 
students, in addition to encouraging students 
to host events and activities on campus and 
join and start organizations and clubs. 
 
 
Further assess why there are number of 
students who believe UDC-CC doesn’t 
effectively manage its resources for the 
student body. 

Office of 
Counseling & 
Disability 
Services (OCDS) 

Provide 
confidential 
counseling and 
disability services 
that accommodate 

Initially, the 
OCDS goal and 
mission was 
aligned with the 
UDC-CC mission; 

 
2011-
Present 
 
 

Analysis of students served:  Since 
the opening of OCDS in 2010, OCDS 
has grown annually in the number 
of students served through 
individual services and outreach 

 OCDS Orientation & OCDS Classroom 
Presentation Series was implemented and 
developed to inform students of the 
services available in OCDS.                              



and serve the 
emotional, 
psychological, and 
physical needs of 
UDC-CC students. 

 Enhance the 
productivity 
and quality of 
services 
offered to 
students, 
providing 
opportunities 
for expansion 
of services and 
outreach to the 
UDC-CC 
community.  

 

However, the 
goal has 
remained the 
same as it ties in 
to Vision 2020: 
Mission, Vision & 
Core Values;  
Goal 1, Objective 
3 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

programs. From OCDS opening 
year, 2010-2011 (368) to 2011-
2012 (452) academic year, there 
was 23% increase in student 
appointments/visits. In a three year 
period from 2011-2012 (452) to 
2013-2014 (650), there was a 
30.46% increase in student 
appointments/visits; and in a five 
year period from 2010-2011 (368) 
to 2014-2015 (614), there was a 
40.07% increase in student 
appointment visits.  
 
OCDS sustainability and growth of 
outreach initiatives has remained 
consistent over the past five years 
(2010-1,042 +/- served; 2015-
1,198+/- served). Hence, OCDS has 
served over 1,042 
students/staff/faculty annually in 
OCDS outreach programs and 
services from 2010-2015.   
 
These finding indicate that OCDS 
provides a quality service that is 
needed by the UDC/UDC-CC 
community. In addition, these 
findings indicate that OCDS 
supports and assist the University 
in retaining students.  
 

 Additionally, OCDS developed a series of 
signature programs and collaborations, 
such as "Women's Cafe" and "Project 
Success" to expand OCDS service reach.     

 
 
 
 

Office of 
Counseling & 
Disability 
Services (OCDS) 

Promote wellness 
and student 
engagement 
among the UDC-CC 
community 
(coupled with the 
initial goal). 

 Implement 

Vision 2020: 
Mission, Vision & 
Core Values;    
Goal 3, Objective 
2  

2014-
Present 

Upon the approval of the Vision 
2020 plan, OCDS was tasked to 
reassess office services and 
outreach programs. OCDS 
evaluated what was effective in the 
existing services and programs, and 
identified areas in which the reach 
of services could be expanded and 

 OCDS Orientation & OCDS Classroom 
Presentations Series was extended to 
students in all Workforce Development 
Sites (Bertie Backus, United Medical, 
Shadd & PR Harris).  

 In addition, collaborations were made 
between OCDS staff and Workforce 
Advisors in the facilitation of co-curricular 



psychoeduca-
tional outreach 
programs/servi
ces that 
connect 
students to 
community 
(internal and 
external) 
resources.   

 

cultivated. The areas that were 
identified for expansion of services 
was Workforce Development 
campuses/students and referral 
services. As a result, expansion of 
services and outreach was 
implemented. 
 
In the 1st year (2014) of OCDS 
Wellness Fair-15 DC community 
organizations and 82 (+/-) 
students/staff/ faculty attended; In 
2015-27 community organizations, 
and over 208 students/ staff/ 
faculty attended. As a result, there 
was a 60.58% increase in 
student/staff/faculty attendance 
and 44.44% in community 
organizations participation from 
2014 to 2015. This increase in 
participation is attributed to 
several factors: (a) community 
partners were pleased with the 
outcome of the 1st Fair and/or saw 
the need for this service; (b) 
UDC/UDC-CC community was 
receptive to the community 
partners attending and the 
platform for which the fair was 
held and (c) OCDS was successful in 
marketing the event, developing 
community relationships (internally 
and externally) and branding the 
office name.   

and psycho-educational workshops;  

 OCDS saw a need to develop direct 
relationships with community health 
organizations in the District to provide 
UDC-CC students referral services. As a 
result, OCDS created a signature annual 
Wellness Fair held annually in April.  

 

 
  
 


