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UDC INTRODUCES ENHANCED TECHNOLOGY IN THE LAUNCH OF NEW WEBSITE
Washington, DC – The University of the District of Columbia (UDC) has launched a new website introducing new
technology and featuring a cutting-edge design to display UDC as an advanced public system of higher learning.
Providing greater accessibility to mobile devices was central in the University’s effort. The new site provides an
improved experience for users of tablets and mobile phones. It also includes a number of other improvements, such
as a new content management system, modernized design, faster speed, improved search engine optimization, and
the addition of RSS feeds for the news section of the website.
Another important feature of the new website is the updated navigation — including new dropdown menus within a
fixed header — which allows users “to get to most places on the site with just one click.” The site also features the
University’s new graphic identity and thematically incorporates the recently adopted brand messaging pillars of
aspire, accomplish, and take on the world.
“We’ve had the existing content management tool for more than four years, and wanted to bring the site up to
current web standards with technology that supports the needs of current and prospective students,” says UDC
Webmaster Jay Morrow. “Our goal was to develop a site that would be accessible to a broader segment of web
users, making content readily available to all users on all devices. We’re going for a simpler design, which is more
aesthetically pleasing and will further help users find what they need quickly,” says Morrow.
ABCD & Company served as the primary developer of the new website. “The site uses caching and follows Google’s
stated web standards very closely to improve search engine optimization and site speed,” said Brittanye Calhoun,
Managing Partner of ABCD & Company, who oversaw the development team. “Essentially, we’ve made the site faster
and more accessible to a broader audience.”
“It was important to our team that the site’s aesthetics accurately represent the University’s brand and future
outlook, said Corey Briscoe, Managing Partner at ABCD & Company. “The redesign involved a thorough analysis of
the preexisting site, user trends, and best practices among peer institutions.”
The updated website is part of a $3 million investment in the University's information infrastructure designed to
enhance UDC’s academic teaching environment, streamline communications among University stakeholders, and
improve overall operations. A more comprehensive content update is planned for next year. .
Visitors to the website should submit any questions or comments to webmaster@udc.edu.
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